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**Objective**  
Dynamic and results-driven Senior Marketer with over 10 years of experience in strategic planning, campaign management, and digital marketing. Proven track record of leading high-performing teams and developing successful marketing strategies. Passionate about leveraging Generative AI and Big Data to drive healthcare innovations and improve patient outcomes.

---

**Professional Experience**

**Senior Marketing Manager**  
HealthTech Innovations, Boston, MA  
March 2018 – Present  

- Develop and implement comprehensive marketing strategies that align with business objectives and enhance brand visibility.
- Lead a team of 10 marketing professionals, fostering a collaborative and innovative work environment.
- Successfully manage a $2 million marketing budget, optimizing resource allocation to maximize campaign effectiveness.
- Spearhead digital marketing initiatives, utilizing SEO, SEM, and social media strategies to increase engagement and drive traffic.
- Collaborate cross-functionally with sales and product development teams to ensure alignment of marketing strategies with company goals.
- Conduct market research and analyze trends to identify and capitalize on new marketing opportunities.
- Oversee brand management to ensure consistency across all marketing channels and materials.

**Marketing Strategist**  
MediTech Solutions, San Francisco, CA  
June 2013 – February 2018  

- Developed and executed marketing campaigns that resulted in a 30% increase in lead generation.
- Implemented data-driven strategies to optimize campaign performance and achieve a 25% improvement in conversion rates.
- Managed relationships with external vendors and agencies to ensure quality and timely delivery of marketing materials.
- Conducted customer insights analysis to refine marketing strategies and improve customer engagement.

**Marketing Coordinator**  
Innovate Health, Chicago, IL  
January 2010 – May 2013  

- Assisted in the planning and execution of multi-channel marketing campaigns.
- Coordinated marketing events, including trade shows and webinars, ensuring successful promotion and execution.
- Supported brand management by maintaining brand guidelines and developing marketing collateral.

---

**Education**

**Master of Business Administration (MBA), Marketing**  
University of Michigan, Ann Arbor, MI  
Graduated May 2009  

**Bachelor of Arts in Communications**  



University of Illinois, Urbana-Champaign, IL  
Graduated May 2007  

---

**Skills**

- Strategic Planning and Execution
- Digital Marketing and Social Media Management
- Team Leadership and Development
- Budget Management and Resource Allocation
- Market Research and Data Analysis
- Brand Management and Content Development
- Cross-Functional Collaboration
- Crisis Communication and Management

---

**Certifications**

- Certified Marketing Professional (CMP)
- Digital Marketing Certification

---

**Professional Affiliations**

- American Marketing Association (AMA)
- Healthcare Marketing and Communications Council (HMCC)


